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Ultimate Objective

To create AIMawaddan brand*
purpose & equity

{0 INcrease awareness & build a strong
“relationship with stakeholders




Interviews & Information

Interviews has been done inside AlMawaddah with directors

& managers from different departments where they took us

inside their everyday work challenges and got to know more

about the academy through different questions that shows
strengths & weakness of AIMawaddah.

A comprehensive workshop took place with AIMawaddah
director members to discuss AlMawaddah brand purpose
and equity.
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the source of Happiness
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the source of Intellectual Growth
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the source of Love
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the source of Education
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the source of Care
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The family has a decisive role reflected in its capacity to
Impact the entire society
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Vision & Mission
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To be a universal symbol of family happiness and stability
affluential
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We commit to empower, guide and educate families through

sustainable progressive initiatives to strengthen family ties and
its stabllity
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Target Audience
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Segment 1: About to get married

At this segment, we are focusing on those who are having marriage
.as a life goal and willing to take this step forward

They are already in the process, and a new beginning is about to
kickoff. To them, marriage has always been an idea, but never an
.actual experience

Since marriage is about partnership, setting expectations is a crucial
step that both parties have to do an effort to reach to an acceptable
.balance

They need to understand what marriage is, how to build a successful
.relation, and how to have a strong financial management routine
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Segment 2: Newly Weds

At this segment, we are focusing on those who just got married and
.a new life journey has just started

They are now forming a couple that has decided to pursue their life
journey together, building its cornerstone, and sharing good & bad
times

To them, its a new beginning, they are now sharing the same life
destiny with their own dreams and passion which requires a set of
.Skills that should be acquired for a stable relation

They need to understand how to understand each other’s
personality, how to manage raising a kid and have a successful
.financial management routine
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Segment 3: Stable Families

At this segment, we are focusing on stable families who has made it
.to the next level of marriage

They have been married for a while, probably having one or two kids,
living real life challenges and going through them. their commitment
and patience are the main success factors that is making their
.relation going forward

To them, they are living a routine life, doing the same thing in order
over and over again. trying to maintain a strong family bond and a
happy family

They need to explore new opportunities to break their life routine,
.foster their kids growth, have them raised with the highest standers
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At this segment, we are focusing on families who are going through
.serious challenges that are shaking their relation, and stability
They have been married for a while, and reached to the limit level
where they are not in harmony anymore. Their internal environment
at home is not becoming a source of happiness and stability, where
their kids are getting emotionally affected

They are in continuous debates and disagreements, leading their
.relation towards a dead end

They need to have marriage relation consultation, to re-enforce the
feeling of trust & security, and have their kids in a better away from
.any negative feelings
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Segment 5: Divorced Families

At this segment, we are focusing on families who couldn't take
marriage life commitment for the long-term, and decided to
.Separate

They are not partners anymore, nor living under the same roof. They
are connected through their children, as they need to maintain their
.healthy growth for their future

They need emotional & financial stability, raise their kids in a healthy
.environment, and find a new partner
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We exist to sustain the family’s
psychological and emotional stability
for a stable society

Ry SN e

rancship



sl 3Sa3

Brand Positioning
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Almawaddah is an association that enables families to lead
sustainable and stable ties through providing educational
programs, initiatives, and campaigns concerned about the

.community security
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Brand Essence
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Brand Values
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Values

CJ qn" Brgo‘zqgmsmngation

Strategy

Qpull (Ll G0t faxaa



Personality Functional Benefit

Reduce the risk of having

Caregiver / Sage .unstable marriage relations

Emotional Benefit
Educate for a better relation
.management

Tranquility & Security

Essence
Family Stability
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Sustain the positive
connection of relations

Values Attributes

Eralnstg)_le}rency - Visionary -
Privac y- Helpful & supportive —

Y ) Caregiver :
Proactive Wise ]

Professional - "Lets do it “Spirit
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Brand Personality
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Secondary

Social
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Brand Platform
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Brand Equity Platform
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External Internal
Communications Communications




Thank you



